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Golden Commercial: Shanghai Winexpo has been successfully held a few times in SHanghai with an exhibition area
of more than 0.1 million sq m. In this process, we have accumulated resources of 0.1 million domestic and overseas
excellent suppliers and buyers. The fair attracted a total of nearly one thousand top excellent suppliers from more
than 40 countries and regions around the world came to exhibit with thousands of| wines and spirits. Including:
IFSP,FRANCE 1855 ASSOCIATION,DIAGEO,PERNOD RICARD,UNITED SPIRITS|C & D,DONGZHEN TRAD-
ING,POLY TECH,MIROS, TN WINE,CARON INTERNATIONAL, PUKLAVEC & FRIENPS WINE,WOLLEMI WINE,-
JUNKAILONG WINE,MELCHERS LTD,YINGXIONG WINE,WINE TASTING ZONE,FRENCH TOUCH INT’
LTD,ROSSOVINO WINE,E.C.A. TRADE. RUBY RED FINE WINE,KELIT ITALIAN WINE,DELSON TRAD-
ING,HONGJIE TRADING,YIJIA TRADING,CENTURY LOUIS,GREAT SUCCESS TRADING,KEPENG INTERNA-
TIONAL,EUROBACO TRADING.SL,TIKVES WINERY,UNION DUTY-FREE LTD etc famous enterprises. The scale
and number of spectators of 2013 exhibition have larger ascension on year-on-year basiq with the number of exhibi-
tors a comparative growth rate of 80% and professional audience quantity growth rate of\220%. The exhibition has
become one of the most professional purchasing fair in Chinese import wine industry.\In the international wine
industry, it holds an extremely important status.
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In order to build up a promotion, display and cooperation platform and provide a better approach of market-
ing and sales for wine enterprises from home and abroad, Golden Commercial and alcoholic drink authori-
ties are scheduled to hold “The 13th Shanghai International Wine & Spirits Exhibition 2014” on Dec 04-06,
2014 at INTEX Shanghai, China. This exhibition will become a must-come event of China imported wine.
The aim is to help overseas wine and liquor enterprise to enter the Chinese market with the green channel
and cooperation platform. Meanwhile, it is a good opportunity for domestic and foreign alcohol drink industry
enterprises to set up their brand image during the Shanghai Wine Exhibition, achieve corporate sales objec-
tives and expand China's wine market’s scale.

© CHINA SHANGHAL
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Imported Wine Show Area: Imported wine goods (including: wine, brandy, whiskey, vodka, rum, gin,
sake, tequila, etc),wine and beverage foods, service suppliers/organizations, etc. )
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Wine-tasting Area: Renowned wines provided by famous exhibitors for professionals to taste;
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Wine Service: Website, culture. advertisement, gifts, logistics, recruitment, technology. etc.
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Wine Related Products: Packging,wine set, wine cellar, wine cabinet, etc.
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+ International Standard Booths:
For overseas enterprises: USD 4800/Expo; 3mx3m
Each standard booth consists of 3-sided white partitions, bilingual fascia board, 1 information counter, 2 folding
chairs, 1 bar table, 2 bar stools, fully-floored carpet, 2 arm spotlights, 1 220V/5A power socket and 1 wastebasket.
And wine glasses, ice cubes, a ice bucket and cleaning service are freely.

- Indoor Raw Space:
For overseas enterprises: USD 480.00/Sq.m.
Note: The raw space (minimum 36 sq.m.) only supplies a show space excluding stand frames, show equipment,
carpet and power supply, etc.
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* China region nearly tens of thousands of wine importers,
distributors and Shanghai regional target audience:
Shanghai regional 4300 liquor wholesalers, distributors and importers, nearly
57,000 retail outlets; nearly 500 four-star hotels; nearly 3800 high- end restaurant
and retail outlets, duty-free shops, night market, high-end clubs, etc.

* Wine traders and retailers:
Importers, Dealer, wholesalers, sales representatives, professional retailers,
professional super-chain stores ect.

» General Merchandise Stores and Ordinary Supermarkets:
GMS and ordinary supermarket purchasing centers, drink purchasing managers,
wine sales managers, GMS and ordinary supermarket managers.

» Cafe, Hotel and Restaurants:
All kinds of hotels, night clubs and restaurants(Catering manager, sommelier),
chain restaurants and chain hotels ect.

* Duty free operation lines:
duty free operators, ship tools merchants, duty free shops, airline companies with
purchasing centers, Cruise and ferry companies with purchasing centers.

 E-Business lines:
Wine and spirits website designers and buyers ect.



WINEXPO 2014
1000, % i Ei BT L R 5 S R %

FHEAMEEZR AL | ORGANIZER’S CONTACT

AT “SHANGHAI WINEXPO 2014” R TREZER, HEE U TEREAR:
To reserve the booth of “SHANGHAI WINEXPO 2014” or learn more information, please contact:
Hifik: RE (L) B B HAS XS HEK252001-20022 (200131)
Add: Room 2001-2002, No.2, Maji Road, Pilot Free Trade Zone, 200131, Shanghai, P.R.China
FEi&/Tel: (86-21) 6439-6190 5013-1760
f&H/Fax: (86-21) 5013-1761
E-mail: info@goldenexpo.com.cn
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100% DEDICATED TRADE AND BARGAIN OF CHINA IMPORTED WINE INDUSTRY




